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THE ASSOCIATION'S ECONOMY

How do you spend the Q‘t
associasion's money?
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Begaran om ersattning, BOE

Namn ‘

‘ Bank

CIearingnummer |:|

Telefon ‘

‘ Kontonummer ‘

E-post ‘

Underskrift

Forening ‘ Godkéannande-signatur

Datum ‘ ‘

Kvitto Datum Specifikation / Orsak till utligg

Belopp

Ge din BOE till kassoren

Maila din kassor vid fragor

Summa |:| kr




Please don’t do this :-/
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Absolutely don’s do this :(
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(0 Clas Ohlson Supermarkel

SJ AB. Org.nr 556196-1599

Webbplats WWW.sj.se

=1 ]

Datum

Bokningsnummer

} | Arital artiklar: 3

Din resa i~ e y“:'tmu B0 o . e - NSRS

Mo

HIH3%
]

Lund Central-Stockholm Central ¥

Ungdom 16-19 ar 929,00 SEK

Total 929,00 SEK

Total moms 52.58 SEK
Varav moms 6 % 52,58 SEK
Netto 876,42 SEK : 0
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U Tkoanen Ate
tppet kop upp ti11
artkia gors retur 1

Brutto 929,00 SEK
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929,00 SEK




How do you know how
THE much money the

ASSOCI ATIONS association has?




Bookkeeping Association:

Year: Opening balance at the beginning of the year

Current balance after last
Voucher-no. | Date of receipt Specification Amount (+/-) account event

Annual result

Closing balance at year-end




MEMBERS OF THE ASSOCIATION

WHO CAN BECOME A MEMBER?
Anyone can become a member of an
association!

Members are allowed %0 take part in
the association’s activities.
Membership must be actively renewed
every year.

Congributing members ior your
association are those who are
between 6-25 years old and
1reside in Sweden!
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ACTIVE MEMBERS el
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The “moss important” members for the‘?
well-being and survival of the associasion
are those who are active and commigted!
However, finding those who want 0 be

active in the association can be difiiculs.
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RECRUITMEN

Parz of the board’s
work IS 10 recruit ®
members.

Have a recruismens sgraiegy
speciiic 0 your association,
how did the previous board do 1£?

+

+ o




o

-
.\“‘
. Yarrs

1T

—

ACTIVITIES

The reason you have
your associasion -

10 be able 10 do fun
things that you are
inserested n!

ATTRACT MEMBERS

The best way %o asiracst (active)
members is o be able 50 show all the
fun you do and thas you are active!

ALTERNATE ACTIVITIES
Vary between large activities and
smaller, simpler activities.

COLLABORATE WITH OTHERS
Feel irree 1o collaborate with other
associations and/or districts!

NOTE! The districts may never give granis 1o associations for
activities, but they may be involved in arranging things! Then
you can divide the finances besween you however you wang.

ACTIVITY BANK
Soon there will be a log of suggestions
and insgructions at au.se/aksivitetsbank!
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WELCOME
NEW MEMBERS

What is the best way 1o
welcome new members‘?

+

Remember thas she membership
base is reset at New Year's!
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